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Hello! I'm Hemangi Patil

| am an accomplished Internet and Marketing professional with 15+ years
of expertise in all aspects of successful marketing, branding, product
development and management who utilizes creativity, leadership and
teamwork to design and execute solutions that create customer value
and optimum revenue growth.

| have a competitive entrepreneurial spirit with an ability to build
relationships with key personnel; and a clear understanding of what it
takes to succeed in new markets, applying lateral thinking to a wide range
of operational business issues. A valuable blend of marketing and product
leadership, resourcefulness and financial skill that combines efficiency with
imagination to produce highly effective bottom-line results.

About this pdf porifolio...

This portfolio showcases several pieces of work that | have done over the
past few years. Some work is from freelance jobs and some are projects
that | completed during my full-time employment.

ABOUT



FREELANCER

INTERNET/ MARKETING, May 2012 — Present

» Developing original and unique
solutions for most marketing, branding,
offline and digital challenges that allow
my clients to communicate, sell, and
market themselves in a more effective
manner.

CO-FOUNDER & CHIEF OPERATING OFFICER

99YRS NETWORK LLP, Aug 2013 — Apr 2014

» Managing complete ecommerce for
clients across categories on various
online marketplaces like Flipkart,
Snapdeal, Amazon, eBay and others in
India and abroad

HEAD —-ECOMMERCE

INDIAPARENTING.COM, Sep 2011 — Mar

2012

» Build and drive the ecommerce
transactional models and carry the
overall P&L responsibility for the domain

HEAD —-MARKETING & CONTENT

NETWORK18 (MOBILENXT ONLINE & WEB18

ECOMMERCE), Mar 2008 — Jul 2009

» Planning and implementing ATL, BTL,
Online & Social Media marketing plans
& strategies

» Developing & managing complete
onsite Customer/ User Experience &
Content

» Planning & launch of new channels/
verticals for business

HEAD — CONTENT/ MANAGER - MARKETING

(e-retail)

PANTALOON RETAIL INDIA LTD

(FUTUREBAZAAR.COM), Jan 2006 — Mar

2008

»  Grow the non-retail business in terms of
reach & revenue

» Planning and implementing of Offline &
Online marketing plans & strategies

» Developing & managing complete
onsite Customer/ User Experience &
Content

» Planning & launch of new channels/
verticals for business

» Conduct market research, study the
existing trends and predict the future
trends

DEPUTY MANAGER - MARKETING

REDIFF.COM INDIA LTD, Sep 2004 — Jan

2006

» Managing the Subscriptions online
business division

» Managed the launch of Business
Solutions and relaunched products like
Matchmaker and Astrology

» Coordinate with internal teams for
operational efficiencies.

» Initiate, implement and monitor Email
Marketing Communication; PPC and
other marketing initiafives.

CONSULTANT
THE EVENT SHOPPE, May 2003 — Aug 2004
» Event planning & strategy

SR. EXECUTIVE - MARKETING & STRATEGY

CABLE VIDEO INDIA LTD. (HINDUJA

GROUP), Dec 1999 — Mar 2003

» In charge of Press, Promotion, Out-door
Publicity

» Sourcing/ providing concepts (Brand
specific and movie based), Thematic
Bands for the sales team

» Managing Barter Dealings; Research;
Contests and Response Cell

»  Working closely with the Forindia.com
team for webcasts, content generation
& channel websites

» Planning & Implementation of Events
like Miss Mumbai, Ganeshotsav Awards,
Salute Mumbai & more

MARKETING & SALES

INDIAN AVIATION NEWS SERVICE PVT LTD,

Feb 1998 — Dec 1999

»  Was responsible for setting up the entire
marketing & sales division for the
magazines

» Planned & implemented different
marketing and sales strategies to grow
the business

EXECUTIVE - FIELD RESEARCH

INDICA RESEARCH PVTLTD, Apr 1996 — Jan

1998

»  Worked on various quantitative and
qualitative projects

» Trained and supervised interviewers
and supervisors; Ensured quality checks
on the proiects

EXPERIENCE



It was sheer pleasure to work with
Hemangi during our start up days of
MobileNXT. Daily deadlines to meet,
great creativity delivered and above
all wonderful cheer all around! That in
essence is Hemangi.

The kind of ideas she generated and
the kind of work she produced was
truly inspiring and got noticed all over.
It will be a pleasure to have her in my
team again.

Romy J.
Managing Partner, Mindflow Partners

Once again | was very happy with the
final deliverables for our project. Great
attention to detail and quality. Fantasy
work once again.

Oliver P.
COO. Yfactor

Hemangi always takes the time to do a
great job!

Anya C.
CEOQO, lideation

We were hired by Hemangi's team to
handle the activation for one of the
events that FutureBazaar.com wanted
to conduct and Hemangi was our
point of contact.

Her eye for detail impressed me as
much as her cheerful disposition and
not for a moment did my team (which
also included several operations
executives) feel that there was a client-
vendor relationship. She made sure
that whoever she interacted with felt
extremely comfortable dealing with
her.

| know she will do her best, wherever
she goes and succeed at whatever
she takes up.

Sunil Punjabi
Head of Business - South Asia at C1X

| have worked with Hemangi several
times and am always happy with her
professionalism and talent. She s
excellent.

Lisa A.
CEOQ, Practical Dramatics

Hemangiis a good manager who
keeps in view all factors effecting the
sifuation at any point. She has good
attention to detail and is very
resourceful when it comes to a crisis
situation. Best of all, Hemangi is a fun
person to work with.

Rahul V.
Managing Director, APAC at
MediaMath

Hemangi is a marvelous human being
with a powerful know how knowledge
which is inhibited in her experience and
work. She has done awonderful job and
delivered perfectly an excellent Job,
you can name Super Woman

Fad F.
Head, Saudi News

Dedicated and professional service.
Hemangiis truly a starl

Mahmoud H.
Partner, Integral Solutions

TESTIMONIALS
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Highly skilled and educated workers . . THIS WAY UP™
Y ‘community in Ontario ‘the fastest growing community in Canada

One of the lowest residential and business property tax rates
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ww.davpro.fr

(9] £13Jin]¥]
@DA%RO

Conquérir vos clients
Manager vos ventes

COMPANY SERVICES RESOURCES CONTACT

Entrepreneurs & SME Business Leaders /
Directors

We help you maximise your
sales potential

Our mission is helping you : define your prodct o
tools and plans - increase customer satisfaction and b

www.davprofr/ind & v 0 2 0 [

@DA\/I:RO HEETE

Conquérir vos dlients
Manager vos ventes

ice - develop strategic marketing
rand loyalty.

Learn more

» SME BUSINESS DIRECTORS

HOME COMPANY RESOURCES CONTACT

OUR MAIN SERVICES SELECT LANGUAGE
(1}

Our services are conducted in different forme in consulting, coaching and / or training.

SERVICES

Aduisory and consultina Services
» Consulting
+ Coaching
+ Training
METHODOLOGY
» Senice Offerings

» The DAVPRO Approach

DAVPRO IN THE NEWS

Training Services

[eINTINI3 | WEBSITE CONTENT | DAVPRO: SALES CONSULTANCY COMPANY



https://worktech.ca

= Work

An Aptean Company

&« C | @ Secure

(o4 Work

An Aptean Company

https;//worktech.ca/c

HOME COMPANY PRODUCTS

ABOUT

Company

About

Headquartered in St. Catharine’s Ontario, WorkTech has been successfully providing superior software
applications and consulting services to the public sector since 1996. The company boasts a team of
skilled professionals in a variety of disciplines including information technology, engineering, accounting
and business administration. Our consulting expertise enables us to deliver the necessary needs-
assessment, system configuration and business process optimization services that are essential for the
successful implementation of a fully integrated computerized asset management system. WorkTech
specializes in providing its solution to municipal governments, school boards and power utility companies.
Municipalities comprise over 70% of WorkTech's more than 100 customers.

FeIXTTIY[ | WEBSITE CONTENT | YFACTOR: ASSET MANAGEMENT COMPANY
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Business Links

Community Improvement Plan
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Investment Profile A-ZServices Job Opportunities ContactUs € Weather oo 84 Select Language | ¥

Centre

a Wellington

Investing Here v Creative Economy A AA @ E2SHARE

Home / Do Business / Investing Here / Investment Profile / Creative Economy /

Business Sectors ng fo O || rdLike to. v

Creative Economy

Demographic Profile

Education and Innovation Do Business Our Government

Location Proximity

Maps

Business Links
Community Improvement Plan
Community Profile

Investment Profile

Business Sectors
Creative Economy
Demographic Profile
Education and Innovation
Location Proximity

Maps

Training and Support
Creative Economy is all about people who are paid to think and generate

o Utilities Contact(s) N~
& ideas; an economy driven by knowledge and innovation. It is as much about
. i
RS architects as it is about artists, programmers, potters and entertainers as
Patricia Rutter
New Developments entrepreneurs.

Economic Development Officer
1 MacDonald Square, Elora, ON
NOB 150

Phone: 519.846.9691 x304

ma o send email

Why Centre Wellington
J : Centre Wellington's location along the Grand River Watershed coupled with

Applications, Licences and Permits its heritage identity, have historically attracted a diverse community of
creative industry professionals. The result: A strong, diverse and growing

[sIXTIN[J | INVESTOR PROFILE | YFACTOR: ECONOMIC DEVELOPMENT WEBSITE
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WHY US? -WE UNDERSTAND ECOMMERCE AND WE LOVE WHAT WE DO

It's atough economic climate out there and your business or org

We understand that you have to make this transformation and it
be one of them. The future is digital and there are great opportun

We at 99yrs have done all the work for you by building all the toc

-
o ©)
0

WHY US

=" REASONS TO CHOOSE US

-:6:-ONE STOP ECOMMERCE SOLUTION

« One platform with 18 ecommerce portal of India ie Flipkart, Snapdeal,
Ebay, Amazon, Pepperfry etc.
«Sell in 39 countries via ebay, Amazon etc

In addition to selling your products on different marketplaces, we also
manage your orders, customers and digital marketing. Qur customers
therefore need only to deal with one service partner, making their online
selling hasslefree.

@Assocmﬂon FOR A LIFETIME

«Mutual dependency to build brand for years to come
«Longterm relationship approach with consistent growth

We are not interested in just getting you to do business with our company
for a short duration. We plan on building a quality relationship with your
company, one that you can totally rely upon. We accomplish this by
thinking long-term.

[eINNINId | WEBSITE CONTENT | 99 YRS: ECOMMERCE SERVICES COMPANY

)‘tPROFESSIO NAL TEAM

«Team having professional experience
« Already burnt hands & understood right way to approach

A strong 'family' culture ensures all team members are friendly,
professional and fully committed to delivering the best service. We heavily
invest in training and resources to ensure that all our staff are equipped
with the right skill-set to ensure your business succeeds online.

D«MO NEY BACK GUARANTEE

«In 6 month our cost will be maximum 10%

«We work on commission only after 6months if our cost is above 10%

We are so confident in the reliability of our solutions and people that we
offer a money-back guarantee to ensure customer satisfaction. If for any
reason a client wishes to discontinue our solutions they may do so and a
refund will be issued.
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1 Mikton EcoDev Retweeted

g Lucy @LucyCasacia - 5 Oct 2016 W
&,— Great to be @MEVIinnovation @ TownOfdilton #innovation @MiltonDowntown

and @SiemensCanada @MentisServices #smartcities

11 Mitton EcoDev Retweeted

Halton Business @HaltonBusiness - 16 Aug 2016 ~
Anthony Khoraych Advanced Test & Automation explains why Halton is an ideal
location for a growing business.

7 ilton Education Village
= Innovation Centre

i

NG PARTY
.

Halton Region - advanced manufacturing testimoni...

The sense of community throughout Halton Region is
unigue and helps to make it an ideal location for a
growing business. Anthony Khoraych, owner of Adv...

youtube.com

Milton EcoDev @MiltonThisWayUp - 16 Aug 2016 ~
Special anniversary calendar offers a glimpse into Milton's past

Special anniversary calendar offers a glimpse into ...

MILTON — While the community has grown by leaps and
bounds over the past decade, the Milton Historical
Society (MHS) is making sure local residents are rem...

dl
—

insidehalton.com

Qo 1l 7 £~

[eIMIN[J| SOCIAL MEDIA CONTENT | YFACTOR: POSTS & TWEETS FOR MILTON



(§)INTEGRALSQ

OUR EXPERTISE | YOUR SUCCESS

The possibilities are endless...

In today’'s constantly changing and uncertain market conditions, it is important to always be
ahead of the competition. With rich experience across diverse industries, Trading Integrat-
ed Solutions can help translate your business requirements into beautiful, custom and
profitable in-house software that can be integrated into your current system architecture.
Our rapid prototyping and platform integration services place agile, workable solutions in
the hands of our clients faster than traditional acquisition processes.

Other advisory services include Strategy Innovation and Risk Management.

LEARN MORE

WEB APPLICATIONS

Trading Integral Solutions have designed and implemented a large number of interactive
applications for client projects over the years. Given below are a few demo reproducticns

of fully-fledged solutions:
Retail

Production
Optimization Optimization

Trading
Simulator

Procurement Portfolio

Optimization

Volatility
Calibrator

Price
Simulator

TRY AN APP DEM Y!

L X

Hedging '

INTEGRAL SOLUTIONS

LADING STRATEGY, RISK & TECHNOLOGY

Innovative Analyti

TAILORED EFFICIENT

Managing a business in teday’s dynamic environment is more complex than it ever was and
many business owners are unsure as to how to push their business forward without the
guarantee of a stable future. The speed of economic and technological changes means that
the right path yesterday may not work today and could be a disaster by tomorrow.

At Trading Integral Selutions, we translate your business requirements into a beautiful,
custom and profitable in-house software that can be integrated into your current system
architecture. Our rapid prototyping and platform integration services place agile, workable
solutions in the hands of our clients faster than traditional acquisition processes.

Other advisory services include Strategy Innovation and Risk Management.

LEARN MORE

HOW WE HELPED OPTIMIZE
A REFINER'S MARGINS

AUS. refinery processing crude oil into distil-
lates wanted to decide on the level of output
for each refined product. Even though the
forward market value of the refinery margins
looked attractive they were not sure if the
volumes locked were optimal given the
market uncertainty.

——

Targeted Integral Solutions developed a sim-
ulation based framework where they can
input the forward curves for the
crack-spread, option premiums related to
certain traded products, and their level of risk
appetite (CVaR). This scenario-based analysis
tool now enables the client to build an opti-
mal hedging structure using a combination of
futures, options and naked positions.

©c

WIEW IN BROWSEF

WEB APPLICATIONS

Trading Integral Selutions have designed and implemented a large number of interactive
applications for client projects over the years. Given below are a few demo reproductions
of fully-fledged solutions:

(D Product Optimization () Retail Optimization
(O Procurement Optimization (D portfolio Hedging

0 Trading Simulator (D Price Simulator

) volatility calibrator

AN APP DEMOT!

» Passion and Talent
» Reasonable Fees
» Client Agility

» Holistic Approach

WHAT CLIENTS SAY

“Unlike many advisers I've worked with, Trading Integral Selutions don't
have to pretend to be interested in their clients: they focus on what really
matters and strive to add value in an optimal way.”

- Bron Sharman, Senior Oif Trader at SOCAR Troding

CONTACT INFORMATION

(©) + 4122 367 09 09 (%) enquiries@integral.solutions (©) Geneva, Switzerland

Mot subscribed? You can subscribe to the Trading Integrated Solutions newsletter by visiting
our website. If you believe this has been sent to you in error, please safely unsubscribe.

We respect your privacy. View our Terms of Use.

[SIIIN[d | E-NEWSLETTERS | INTEGRAL SOLUTIONS: EMAIL MARKETING FOR IT COMPANY



Presenting an initiative by lIFL Investment
Managers to brighten up your dining experience.

Eat, Drink and make Merry
Network, Party hard and
enjoy a lot more with family and friends.
At a discount!!!

[ . R
“PUNJAB Grill, Asia 7, Fresc co, *#Street Food by PUNJAB Grill, Asia 7
Zambar, Tappa, You Mee Express, Baker Street, Artful Baker,
AllIndia Pino's
All ndia

South High Café Delhi Heights
Kamala Mills Kamala Mills

London Taxi Lady Baga
Kamala Mills Kamala Mills

Booking meeting rooms
now made simple & easy.

All meeting rooms are progressively being converted to a
new format. As a result, how you access and request a
booking for a meeting room have slightly changed.

Steps for booking meeting room:

_,4!’(:'

. Send a request for booking f wene P
meeting room through S SR @uonore <
Office Outlook. ey wycenup- ¢

Mew | New D¢
emai (ems~| & unk
HE 33 email Message

N

. Go to Calendar.

w

. Click on New Meeting, 4 Fave B gppoinument
EGE meang

4. Click on Rooms button
(located on the right
hand side)

5. Capacity will be shown
against each meeting
room.

6. Select the meeting

room of your choice

~

. Meeting Room request
window will open.

o

. Fill the date and duration
of the meet

0

. An approved/ declined
notification email wil be F
sent to the host.

Once the meeting request has been approved, a meeting
room request form will be sent acrass to the host.

Meeting room request form will include:

[N | E-NEWSLETTERS | IIFL:

Skype for Business

Powerful collaboration tools for real-time
input. Use voice or video calls, polls, Q&A, and
many more features during your online business

meetings to make them more productive.

ALY}
~@~ Got an Idea?
Make sure no one
= misses it.

Get on a voice or video call with your
colleagues with Skype for Business.

Large File?

No problem!

No matter what the size, you can send it over
Skype for Business, free of any restriction.

" Need a seamless way
@ to invite questions

after an online presentation?

No Problem!

Just use the Skype for Business Q&A Manager.

W Need to collect
information or
e feedback?

No Problem!

Make it simpler with Skype for
Business’s Polling feature.

EMAIL MARKETING FOR FINANCE COMPANY



OneDrive

One place for all

your work files.

OneDrive is here!

Your new tool will make it easy to collaborate, manage, and
share your documents from anywhere.

OneDrive gives you:

e Access to your files at any time, from anywhere, on your
favorite devices

s A fast, intuitive browser experience

e Easy co-authoring without the hassle of versioning

+ Seamless integration with your favorite Office apps

e Trusted security features you can rely on

It is the smarter online storage system that makes it simple
to create, upload, and edit files from your desktop, favorite
browser, or your mobile devices.

178 cloud Store, sync, edit Access your data Secure auto
storage & share files frm all devices back-up for every
file and folder

Get the OneDrive apps

Get the Android™ app Get the iOS™ app Get the Windows™ app

For detailed instructions on downloading & installing OneDrive
across all your devices, please contact the IIFLW tech team.

[SINTIINTH | E-NEWSLETTERS | IIFL: EMAIL MARKETING FOR FINANCE COMPANY

Email made easier,
wherever you are.

Exchange Online lets you accomplish more and collaborate
more effectively with rich Outlook experiences, on any device.

Smarter Inbox

Get access to a more
personalized inbox with
helpful features and a
smarter, more organized
way to view and interact
with email.

Easier Collaboration

Collaborate with others on
your critical documents with a
focused inbox that prioritizes

important messages and adapts
to your work style, so you can
get more done-fast.

Do More,
On Any Device

Stay more connected and productive
with a clear, unified view of your
email, calendar, contacts, and files.
Go beyond the basic email tasks to
get more done wherever you are, on
whichever device.

For detailed instructions on working with Outlook Exchange
across all your devices, please contact the IIFLW tech team.




CORPORATE PROFILE

PN A -
BILLION DOLLAR PHARMA COMPANIES ARE
ENTRUSTED WITH OUR HEALTH, BUT THEY
LEAVE THEIR WEALTH MANAGEMENT TO US

We manage the wealth of sale proceeds from the
biggest names in the pharma space which’ amount to
over USS 3 billion.

[ }

-

ﬁ%

[o'd /// //
O

GLOBAL PRESENCE

WHAT MAKES US DIFFERENT

o
[ 4

*
OUR SIZE

Preferential access for sourcing/

customizing investments with fund houses,

fnstitutional brokers, boutique managers,
etc.

Ensuring our clients get first mover
advantage to unique themes ahead of the
market.

In-house Asset Management company and
NBFC helps us manufacture products and
structure.

@311l | POWERPOINT PRESENTATION | IIFL: CORPORATE PROFILE

TRANSPARENCY

Looking to create a stable and strong
franchisee and act fairly with clients, Lower
attrition rate in the industry.

Transparency in Fees & Commissions, not
compromised by multiple layers of cost.

Best technology platform enables ease of

reporting, high accuracy and available 24x7.

Strong Advisory Platform supported by
advanced analytics to ensure portfolios
managed in line with objectives.

LOCATIONS IN INDIA

Mumbai Pune
Delhi Jaipur
Chennai Chandigarh
Kolkata Ludhiana
Bengaluru Kanpur
Hyderabad Vadodara
Ahmedabad
N ! 4
*
INNOVATION

An example would be the increased volume
of funding and stake sale deals in India
since carly 2014,

Quick to develop an offering that made us
relevant to the wealth management,
administration and structuring
requirements of promoters & their
companies and this made a leading player
in this space.

Leading lnnovations in Products, Technology
and Platform over last 9 years.
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CORPORATE PROFILE
OUR PROPOSITION
CLIENT SUITABILITY - IN“’ESTA.AE&TN.)UC.Y?TAT.EMENY

UNBIASED INVESTMENT ADVICE

CHOICE OF TRANSACTION
EXECUTION

ABOUT US

ADVISORY BOARD

S VENKATACHALAM
KEKI MISTRY Noo Execitive Chalrma

KEKI DADISETH

ASHOK JHA SATPAL KHATTAR S SUNDARESAN

DimiE

[

(@311] | POWERPOINT PRESENTATION | IIFL: CORPORATE PROFILE
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Strictly Private and Confidential - Internal Circulation Only ITIL Strictly Private and Confidential - Internal Circulation Only m

DELIVERING \ ’ S
Happiness I\ G

\ Zapposm TONY HSIEH

I

Strictly Private and Confidential - Internal Circulatic

Strictly Private and Confidential - Internal Circulation Only

@311l | POWERPOINT PRESENTATION | IIFL: INTERNAL TRAINING



Oop
MODCLS ...How It Works

QP
MODCLS

where opportunity meets talent

2 F Ty
- £ &
od 17
[ (4
—
Sign up fo become Select a Manager/ Apply for jobs posted Get nofified when
o mem! Agent if needed on the site you are booked
== ) [m]3:
>4 ) 2
Ve 7
« N T2
See members nearby, Interact with other Getaccessfoa Get a QR code ond
meet over coffee members team of professionals promote yourself

About Us

QOur platform is a place where talent connects with opportunity. We
offer talent, such as models, photographers, hair&make-up artists, etc a
place to showcase their work. We offer employers, such as modeling
agencies, casting directors and photographers a database of talent
that’s easy to search. You can also post your services if you offer head
shots, or wish to advertise an upcoming casting. All talent is vetted by us
before they’re accepted onto our platform. That way we guarantee top
notch talent only. We offer you talent. In turn, talent can find the
opportunities they’ve been waiting for.

op
m O D G I_S where opportunity meets talent

op
MODCLS ...Categories of Models

Fashion/Editorial Runway/ Catwalk Fitness Glamour

Commercial
Models Models Models Models Models

g1l | POWERPOINT PRESENTATION | OP MODELS: CORPORATE PROFILE
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INVESTMENT MANAGERS

BIRTHDAY GIFTS
CATALOGUE

Last updated: 10 January 2018

Foodhall Connoisseur Collection Hamper

ITEM CODE: GFT0019

Pink peppercorn & chives cream cheese. 5 Layered Dip in a Jar. Bustaan caramelised nuts. Foodhall tea
cake in Foodhall Box. Foodhall Strawberry Shortbread Cookies. Macaroons. Foodhall Gummies. Foodhall
mixed herbs & cheddar grissini. Foodhall sticky toffee pudding. Trio of Jam. Scones. Baked Machos. Royce’
Hazelnut and Cacao Nibs cookies. Royce‘ Potato Wafers. Royce’ almond chocolate bar. Metallic Basket.

+ Relationship Manager: Harsh Hemani/ Pravin Somani
« Qccasion: Birthday

« City delivered: Mumbai

« Lead time: 5 days

For any queries please email us at: gifting@iiflw.com

@311 | PRODUCT CATALOGUE | IIFL: GIFT CATALOGUE



X | ® www.onlinesuccess2u.com

EICAREQONLINESUCCESS2UCOM () NEWSLETTER ABOUT HELP CONTACT  LOGIN/REGISTER

ONLINE sUCCESS @93

flmﬂging. Werk, /fmm Heme (7,7/7(:4
IF YOU CANUSET

INTERNET, YOU CAN
MAK‘E MONEY \

linesuccess2u.com,

CAREQONLINESUCCESS2U.COM [ NEWSLETTER ABOUT HELP CONTACT

ONLINE SUCCESS @UJ

LOGIN/REGISTER

HOME SHOP BLOG Q CART/ $0.00 m

Cartoon Graphics Mega

—— CARTO I —
EGA . CARTO ctive customers. Whether s your logo

o - M MEGA PAOCNK Whether it's your |
ey

, video presentations, or even for your
blog, your design represents your brand, so you
want to make sure it's professional

your chance tofire your designer by

practically stealing this unique collection of
creative vector cartoon images to use however

ryour business!

1 0+ ADD TO CART

Add to Wishlist

es: Others, Private Label Rights

artoons, ecovers, fonts, graphics, imazes,
graphics, plr, private label rights, vectors

[SIXMIN[ | WEBSITE | ONLINE SUCCESS 2 U: INTERNET MARKETING WEBSITE
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atlastranslator.com

Guaranteed Free

:i 16268.”7777 Gret 252 it for Yourself, your Friends of Famly menters

FREE shipping if you ¢laim now!

GET 4 WEEKS FREE i
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rﬁdnaﬁ o RECOMMENDATIONS

Gsan Bl om @i @ e ricom=esdatan Mo the Delco anline slom:

EXECUTIVE SUMMARY
A competitive review was done on all the suppliers mentioned in the suppliers list on the Canadian Elevator Navigatian
s ; 3 " Plan Do il nivigation 10 it usec b lind S preducts Swy an looking Tos. The objective is % hala
Contractors Association ([CECA) website. The findings are given below: shippers gt L wisal hay mint, Tister and withoo g s iy Nty 1l e g thie
path b punchice.
) Gt iilirs hawe m oo, il no? sebendi, Lo =akes 4 sili Fetus an 1 i brp g sl
REVIEW FINDINGS: s, B, inon capabiitie, of ring cunoses & vies of D segl p-'\-lh.hll'dm Jr!l

A

ricemeasdind prodecti bied én & cunloses's Seads. Comider @ay-20-Frd cxlemar sy and FAD

Companies Reviewed
inlormatios 1o help buyers misks decsions more quickly.

*  Total Companies: 130
* Elevator Product Companies: 108 Thwi i shenld baa corm patilive advasti o imitied ol o rookbsos i s i
*  Unrelated Products: 19

* Companies Mot Online: 3 Custrmer Registrati

l.}l: iphnﬂ'n'rﬂ atad efain alow cunlomen 1o @inchace withos? crealisg as exoust. Ban for BIB dws,

is i b il . I mil e cumo=as iotei 5 the cuitom prices, products, and e

_Dlrl'fling shown online Ill. Uiy il vl Bire w8 . O cunloseans hin ogigad in, thisy candes product, priced, o dar-Inagking
informatios, and, poten ialy, eves piy for ol iss crdirs,

Online Pricing

Intuitive Search

Site daireh Boerilical asd Baving an inuitie eands process is Wl aBeul saking 1 eves eaiie 10 ind the
inlor i i preagct s lesking Mo Aulg atios will mika @ oo information deanch eeseriimoe
snpormiriti ally batvir for them and mooe prolilable bor Dakos. Anolher iy 2o make U seanch proceds I nd s
i 0 Lria S piedat® SymosTie |n yee S e ista

Laritby, it's imaertant b sres the moit relinent isfersation 1o poo prepact Srat. Make dure 50 rink e Enc
resU by Popalirity 10 aosoun Tor this, ratSes thin serdng tham an aiphabetic B s ne char infarmalios
hiararchy or srginizaion,

Product Deseriptions

Wimther yeu're smling tarough e Dalos mebalooe or ena dice such as A Vil oo ol e
cormgtitan, buyes seads 0 kaom that e groducl thigre looking &t is the ight ane. Unlke n-slon,
cuslane i cas ddrulisiee e preduct by touch o0 baed, o read the pichiging. Ingtead, Thay rely 2 5
provice dl the product isfensatisn Sy Seed.

= ¥es wheg. ¢ YeswfoReg - No It ks bor @ gpood cusloser wparanoe whim boyan can s by Secde S thie prod oo Seats ther seeds.
‘Witoun this type of info, By wen™ be confident te Buy anbing.

[EINITIX[J | COMPETITIVE REVIEW | IIDEATION: ONLINE REVIEW OF COMPANIES IN ELEVATOR INDUSTRY
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B2B PeErsoNA — MEDIA BUYER

“] am under pressure to find the best price but | also need
the highest quality of marketing channels. | am keen to
understand what | am getting and what value it provides.”

BIO
Farah has been working as a media buyer for a couple of years now and
knows her job well. 2he s
detail. 5he doesn't nead ¢
but she does nead to kna
anather. She works hard
client's bottom lime.

B2C PERSONA - YOUNG PROFESSIONAL

MAME: FARAH KHAM
“l mostly watch TV with my wife after the kids are in bed. |

AGE: 28 ;
EDUCATION: CRADLIATE HEEDE R G always have a busy day ahead of me. | need something fast
: I (1]
OCCUPATION: EXECUTIVE »  Value for money |s i and convenient on my way to work.
INCOME: 60000 A n» | am looking for a par
BIO
?H::I:DI e FRUSTRATIONS & PAIN F Agbld lives with his wife and kids in an upper middle-class nelghborheod.
HI EbME MA

w  The size of the servic
n  There are five ather |

MAME: AAB10 SHAIKH
AGE: 32
EDUCATION: POST GRAD
CCCUPATION: MAMAGER

Despite his busy schedule, he Is very particular about the kind of news he
watches. He prefers channels that provide a holistic view on the issues
being discussed.

MEEDS & GOALS
= Islooking for a chanmel that offers a varlety of news.
= Consistent quality service that he can rely on.

IMCOME: $175000 pua.
MARRIED: YES FRUSTRATIONS & PAIN POINTS
CHILDREM: YES »  Under pressure; trying to keep up with demands of the industry.

= ‘Worrled he won't be able to understand the intricacles of the market.

[SIXITIY[J | PERSONAS | SAUDI NEWS: MARKETING PERSONAS FOR MEDIA COMPANY



The Chief Operating Officer (COO)

NAME Leo Wong WHAT THEY DO ] .
AGE 55 * Direct company operations to meet budget and other financial goals.
LOCATION Singapore + Direct short-term and long-range planning and budget development fo
COMPANY TYPE  General Insurer support sirategic business goals.

Establish the performance goals, allecate resources, and assess

policies for senior management.

BUYING INFLUENCERS Demonstrate successful execution of business strategies for company

+ Buyer role: Buyer / Decision maker products and services.

+ Focus: Business Direct and participate in acquisition and growth activities to support

« Impact on decision to buy: Very high overall business objectives and plans.

+ Actions in decision process: Can Paar:ci:ate inhcaiital m:rket dever:‘gr
: road shows, bank meetings, analyst

influence CEO Dewvelop, establish, and direct execut . -

support overall company policies and Th C h f Op 't g Ofr (COO)

At least 15 years of experience, with e Ie e ra I n 1cer

such as general manager or vice pre:

BARRIERS TO BUY & POINTS OF PAIN DECISION MAKING CRITERIA
= Mesd to outsource &

We nead to be competitive

BUSINESS GOALS AND Dl = Providing fransparency in cperations - We nead to better manage risks

AIMS * - Global risk manggement " = How do we stay in touch with customer needs?

+ Achieve profitability ] = The nl|.||:nberuf different processes required to run « We need to improve profitability

* Reduce OPEX the I_:usl.ness : » How dowe maks our processes maore transparant?
¢ Minmiciik : : E)t:rfh:l:::eh;h:ar:::fiismt:;zsn owerload

« Efficient systems and "

. = Providing high quality service

‘| nead to find ways to reduce

rocesses

operational expenditure but not . pCreate A —— = Change management
compromise cusfomer experience” : P
experience

MESSAGING CHALLENGES

= Absence of involvement of all stakeholdars

= Balancing short term and long term needs
properly

= Lack of transparency

KEY MESSAGING
Functionzlity, speed of implemeantation.
total cost of ownership.

= Sensitive to follow operational trends
that fit with business strategy

MEDIA & CHANNELS

TRIGGERS The Australisn - ABC

= Greater compefition = Herald Sun = CHNBC

= Lots of paper and processes = Financial Review = Linkedin

= Data growth » Forbes = Austrzlian Chamber of
Owver complication - Bloomberg Commerce and Industry
Staff unrestiworried about job security - Reuters (ACCI)

Businass First
Industry Magazinas

[eIXIIIY[3 | PERSONAS | RADIO REVIEW: MARKETING PERSONAS FOR INSURANCE COMPANY



N BUSINESS PLAN

TH

F IL i"'.__,-'

In 2044, Rick Bevard set out to work on 8 new festure film projsct based on his previously published book
‘Cosmaosis’, that could commeand a sbrong response: while aliowing for the kind of energy and drama that
modemn film sudiences gravitate towards. A year and s hsif later, sfter sevaral crafts and revisions, the
sreenpday of Cosmosis was omplets. Within 2 short time he was receiving eaceflent reviews for his
efforts. "Cosmosis™ is & 50 drama based in 2070 Kansas. It has recently been registered with the WiGA
snd Library of Congness 5o it is cogyrighted. it's an originel story with all the slsments to sttrsct filmgoers
nationaily and internationaity.

| THE PROPOSED FILM MR BUSINESS PLAN
‘ EI L E " Micholsizan ordinary, socisliy-swkward, inftrovertsd Amen
He's & cresstive teen who's being bullisd by Sam and his gan " P p— =a = P T T T R T—
Wiam, and Reuntes by memanies of his lang-cead Ded. Mid sasan W Dnms | sea A ESAND WO | SRARMD  SRUASG
demd-end lives oy scavenging cezarted mails anc mega-stos E— mi  bmms | ssa T MLMO0N  SEASIEATE  SRAGES | SIGTLE
dogs, while freskish tomadoes rwage their post-apocalyptic T e e e e i | G | S s

But things bagin to chanze fior Nicholes when spray-painti

strange world. Arrested for vandalizing, he's sent away o1 BUDGET

lush Kansas fanm. There Nicholas discovers 8 mind-slowing ! The totsl production budgst ic betwesn 530,000 =nd 51,000,000 d=pencing an the raised investmants

the help of besutiful 16-y=ar-0id neizhoour Tee, Nicholas u P e T Y= s ot W

‘teible govennment secret: aliens from a planet calkied Cosn R R

the dtanat's ecciogical disaster — andthat Nicholas himsssr e ae ETCTT
l [ 175 530,000

Unlecking the szcrets of Cosmosis, Nicholas solves the mys T 530,000
lesder of the Dark Beings, slians who see hybrids ke Nichc csl 2% 260,000
boring life spinning out of control, Michodas is forosd to ma Tuionk 7% o

long-iost Ded on Casmass, or fight for Earth and everybody | S b
Legal $12,300

Y

Y
|EK BEVARD - - S
Soundtrack 3% 540,000

Maristing 5 Ditribution s

| s

=

100%

560,000
WHAT MAKES THIS FILM SPECIALY e

Miscellanecus
Hamy independent films fail dwe to a combination of the folk Tatal
bad lighting, siow-paced plots, pretentious subject matter, s
those shortomings and has acapted this project to overcon

T VALUATION
3 3 : ‘Studio Lot 512,000
The lanzest aspect of the hud;\et.mr this film iz the equipm iy W T s
aspect of the film that peogie notios, whether or not one is i Wardrobe | Props | Accessories 2,000
Trawed 53.000
Total 530,000
Safe for Consumption Produscions
‘Safe for Consumption Productions. Fagz 84 of 50

(o{0] {01 7-1]13 | BUSINESS PLAN | SAFE FOR CONSUMPTION PRODUCTIONS: FILM BUSINESS STRATEGY
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T b the bealiomz mamnalaciurer of eoellary and e preferred
beainl for cipdomers ghobually,

VISION STATEMENT
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The Company

Hama Schachler B Asias [:u'!.-\q munufaciurer and exporkr of
dimonds and diansad jgwel The company prxles ifscll on
s beond sckeclion” of :‘.!qu: picoea. handerafied by ke
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o BS000 squanre food mamidochuring spaoce i Mamibal akone

rapies ool Hhe h:} LC} tlulhﬂ\lln\‘h

Iy 2007, the ormeinal Kama Company endered indo o joint
venlure wilh Leo Schochler  Diammonds workds  koadime
mamdacheer of line damonds, As one "P\.l:lh: Schachkr the
L‘mnpmlr] Do experienced excellenl growlh debvenay  haeh
quinkly ciinind pwellry af excellenl prce posila

I\

CORPORATE]

Execufive Summary
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MISSION STATEMENT

8 i g e o s i 8 8 b i ot T e n

Products on Offer

o & G
Pomoo PaO00n  Pooo0 QM P00 TORO00 | fAs0 e

L - L
Necklaces Pendant Collections 1o be
Sels 7y added.

TENOG TEAO0H  FRG P00 goson fen

BUSINESS PLAN | KAMA JEWELLERY: ONLINE JEWELLERY STORE BUSINESS STRATEGY

Objectives

The obikectives for the :‘:N three years of operation
inchxde

» To creale -an online business whose primary goal is
o exceed cudonmers expectations

T buikl Kama Jew!hzr;, as an ko brand,

To increase the mumber of designs offered by al
kast 10 per year. *

To develop a profitable sustainable online presence.

which will survive off of its own cash flow.

Keys to Success

Some o e key Bk hal will |
= Pafabiod o Theorsd enddy'
e calsborafrg cundner sory
By Soapindac sappby chasg thel eneliles Liet delary and refam
Rrepoeitsoning e ok of fe' oo websile By sounading grophic domenis
o] shodle-of The il
+ ScHig up oot will st rado and I ke b praceck e oo
of guihinang B adiowi iy’ oedee
v Drodects Thal provide gually and velaz 3o 1w comsuner while et nesds
bor o eapecsesw of porsoral vl Addeg s ool calheodics ko B
enindien collnponies siach as e ewdiiny b acoesdnies and Soors danmonds
e ] emgpdoy slriel Mewanuial duedrods,
+ Endabdod a boyael coeforner boee Taee a vanely of price poinds, koo ol
coaparmers come 0 all shepen, sines and sconomic keveks, wilh The awerage
e poant i a ke por
Conimaundy revicw o Fvordony
D oy iletlalend reconds

Ko expuand #s aguonationn. mduds
ranteficn Dy il cxchoive menchundo:

selles, el oulierd our Ereendory Rowes

Internet Demographics in India

Wilh T of onliee aulene Ddtwom B ape croop of 8530 poors bl b ong of Be
Vel colles derrgreptes ok Tl i expociad b I a ety inmd b o
Veors, in I age deinobion T e idnbrdeden b dba ooolnbeotsd B
serramgdin propurt oally ond R e B prow anmong Galosarics.
Raenend on fuasig caleroct nﬂr Led 12 i

A B abulwy e Bomets, B 34 years of ove b b e Doled oo
e mogrmerl onli wilt) weer wrowE Boiny oonirbedod by D male and Renals souricais
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ankerlarmend amd nows sdo,




mtents FINANCIALS
1.0 EXECUTIVE SUMMARY The company anticipstes rapid scceptanee of the ‘Catiee & Coueh’ conecpt in
— Bangaloc, with reveses of R1.6000000+ s th st sl yese, riting 10 more this
B R5.10000000 ist FY 2014. Net profit s projected bo be approximately Rs.990000 in
) THE CONCEPT 2013, prowing 10 an estimated Rs. 2630000 by 2015,
Thanks priemarily to Basista, Starbucks, Café Coffee Day, Costs and others within the
past 5 years the coffeehouse has become & familiar feature of Indlan Uite. Every day, An advanced and expandable peint-of-sale system
e drcamed of spening more than R.1S foe . cup of colfce a few years aga vow gladly b 7 Mhatiuiet” R expantion,
Py R For example, daily salos are tracked aund analyzed by itom, time period and cost of

‘zovds. Labour roguiremonts are matched o projected lstase sales based upan pist
spesi busi 2 healthy pace. During the past $ years, we

‘expect to alocate o mose than 25% 1 labous costs.
B0t grown. In many years the increase Ras been in double digits. In addition, no

Tdostries bs wolve lorg. Sources; India Census Durcaw, Bangalore Chamber of Commerce,
Do, Stbucs, Cafe i Diy. Cot snd aher v chls s veoe
pros
ot Doy i e e s Yt s o e o
e o e AREAE ok met T ek nah i dowatown bustiness workers, 10uISts whO Visitthe cit, A students, by roviding 3

higher quality experience than any competitor, At 3 recult, we intend to create

A viche: exists It has yet 16 be il for 3 Tighvolumme, vpseale, quality-driven
i ! ol & Coe e 20% or more annualiy) for our lnvestors.

Furthermare, our high-profilc location in Bangatore provides 3 mixed customer base Mo Sk o ARk co L L0 £ (K50 M AN Ince commeay by
o , el
iy of the voik, ‘coffer by vesing Faic Trade, Sustalnable Production and Organic products whenever
possible.
FOUNDERS . Colfec & Coueh’ 3150 awards its business 4 a5 many local suppliers 35 passidle,
T — Fisleiveipone s,
P
Covin " e 1.2 Objectives
Ihe "Coffee & Couel’ team. nat the least of which is his abilty 10 procure highty + Sales of Re.6000000-+ the first fiscal year, Rs. 7500000+ the second fiscal year
desieable locations for future stores. and Ri2 million s id fiscal year
L S e e e i 208023
l quircments, below, include Re. 370000 of short and long-term asscts, Table: Start-up Funding
na Start-up Funding
—— e i
= THS— ... M
B e i
" [ psioomo. | e Forr
Feel up and Unwind — L — L =
p—— i =
: e
o Wi Thuasodo. 1 Non-cash Assets feosn Startnp. s 1520000
MMM, £ Eash Reguiciments frem Start-v. 13000
— e i
" RAREONS Cash Balance on Starting Date. ReI5000
e
. L — Tousl desew. Re.1005000
= e
=
-y e s
5 et o
~ Accomnts Payahe (Dutwsand ng Wilke) o
- —
= = T b
o L) o Tont s "o
= 2= =
= £
2z e
= - e S
s o e - o
Retons el Addinianal lnvestmcnt Requiecraent "o
= pee S e
am
- Lo a1 Start-up (Start-up Exgenaes) a1 470000
_— e g
e i = e —
B .
feian i e e =
‘ -
== B
G m.

[XeYITeYINId | BUSINESS PLAN | BEAN TRADERS: CAFE BUSINESS STRATEGY



SITUATION ANALYSIS
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DEMOGRAPHIC
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-
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1

Arab Millennials
18 to 35 Years Oid

Male - Female

Lower Middle Class,
Middle Class, Upper
Middle Class, Upper Class
Educated - Highly
Educated {University
Degree - Master’s Degree)
Unemployed - Emplayed
(Part Time - Full Time -
Freslance)

Single (Likely to be
unmarried) - Married

With Kids - Without Kids
Working ar Not warking in
their Profession

Below Average, Average
Income, Above Averzge
Incamea

BEHAVIORAL

-

bbb

4

Extremely Active -
Engaged

Likely to e Dependent
Trandy

Technologically Sawvy
Civic Oriented —
Volunteers

Conscious ta health,
Soclal, Ecanomic, Folitical
and Environmental issues

PSYCHOGRAPHIC

s

-
-

s
s

Open Minded (Global
Citizens)

Less Raligious

febellious - Liberal -
Adventurous

Hopeful - Compassienate
Practical- Result Orlented

DEMOGRAPHIC

— Young Arzb Entrepraneurs
- Young Arab
Managers(Directars
12t 35 Years Old

Male - Female

Middle - Upper Class
Educated - Highly
Educated (University
Degree ~ Master's
Dagrae)

Own their Business -
Emplayed in high
positions

Single - Married -
Divorced - Widowed

- With Kids ~Without Kids

Ll

4

1

BEHAVIORAL

— Financlally Independent
— Needs to be challenged
intellectually

PSYCHOGRAPHIC

—  Initiators.
— Digital oriented
— Datall Orlented
= Innovative

ACTION PROGRAMS

DEMOGRAPHIC

- Mature Arab

Entreprenewrs - Arab

business peaple - Arah Top

Executives

36 years old and above

Male - Female

Decision Makers (business

awners - GM.- MD - tigh

Investars - CEQ - CFO -

€60 - Government

afficials)

- High Disposable Incomes

—» Own thelr Business
Employad In top
management pasitions

= Single - Married -
Divarced - Widowed

- Uneducated - Educated
Highly Educated - PHD
holder

bl

BEHAVIORAL
— Solution oriented

—  Extremely Soclable - well
connected

PSYCHOGRAPHIC

— Challenger
&+ Experienced

O
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TRAFFIC STRATEGY
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URL: httpiffvreew.aljzzeera.com|

COVERAGE: Middle East; Africa; Asia; US & Canada; Latin Americs; European; Asia FPacific
CATEGORIES: Mews; Human Rights; Sports; Science & Technology

LANGUAGES: Arabic, English; Balkans, Turk

SECTIONS: Documentaries; Shows, Investigations; Opinions, Interactive, Podcasts
FEATURES: Live TV; Audic Posts; Video; Search

SOCIAL Facebook) Twitter; Coogle+; YouTube
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Procurement and S

[esINITIY[d | RESEARCH | THOUGHT TRANSFORM: UNDERSTANDING THE PROCUREMENT/ SOURCING & CONTENT INDUSTRY

Collaborative partnerships

Customen and supplers com achleve common goak by esioblahing leng feam
<caloborative parnenhips. If both pomes hove o shoned vhion, for axamciz In
reducing the costs to service tha confroct, fhey con work topethar 3o ochieve this. 5o
by moving o weakly iohedlied saibvenes of contoddoting ordess, the ruppiier can
achiave savings which ore passed on to the cusfomer. This creofas o long fearm
sustalmabla model, where both partias are Incen®vhkad 1o devalop bast proctice.

Great service

CTOmET plae O PugE oMot of mporonce on suneien dndentaraing mer
needs. Bpetence counts for o lot In the busines of procurement; supplien need to
highight el experie within ipecific sacter and create 4 more Demonokad
axperence for the cusformer. Social walue s nof just value for monay Faf i relevant
here. Budrmsses Taf are seen to o@ supporng kkeal and welkdeienng couses ara
thoee thot ore becoming more popuiar ool indusinas. Wihin the coniesd of
procurEmant, e Qroc e reneds 1o Be oar omd nonast 2 avokd dbeimination, weilst
staying ckjesiva and far.

TRENDS IN PROCUREMENT AND SOURCING

organizational Algnment
The fist & organzafional aligrmant, whicn Wi reguire mone amphosh i the coming

¥ear in ordar to stay ahead of tha curre. In ander to do ik, procurament needs fo
Imgrove upon e relaforehins It hos with 2ther gipects of thie crgonzatier—Anonce,
soles, moreefing, R&0, etc. I these meloflors ore Improved, H wil mean that
prozcweyant Bomoving towarss delvering tha amownt of valie reguined oy tha
ounress and =5 stakanoidert.

Content Strategy Based on Personas

Author; Leg Chapman
Source: bty fww trewamarketing. com femartmarketingblog/mark eting-trends 201 S-marketing-treads-to-
prioeitice/ Rethiih bI1Z040US ER e Vicls. dpbs

We all know content is king and should always be the top priority in any marketing plan.
Howewver, ensuring your content strategy is based on reaching your target buyer personas st
the time of day/week, frequency, length and form factor they prefer is often overlooked in
content strategy development. If you want to get the full value out of the time you spend
generating content, taking time to map your content to your buyer personas is well warth the
inwestment.

Whsat are buyer personas? Buyer personas are semi-fictional representations of your ideal
customer based on market research and resl data about your existing customers. Don’t have
buyer persanas? Conzider adding thosa to your priorities list toao!
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[No Subject]

Hemangi Patil
o hemangiis@yahoo.co.in

L. B. ADAMS

VIDEO o .
SUBSCRIPTION S 000

www.practicaldramatics.com

SERV][CE @8437710753  ©+1888.5012162  © badams@practicaldramatcs.con

The information in this email is confidential and may be legally privieged. It is intended solely for
the addressee Access (o this email by anyone else is unauhonized. If you are nof the intended
recipient. any disclosure, copying, distribution or any action taken or omitied to be taken in
reliance on i, is prohibited and may be uniawful

FEATURES

1. Soft skill-packed videos that are funny, memorable and never more than 2.5 minutes.
2. Monthly inbox service directly to each and every employee on the list you provide.

3. Videos in the both the Slider option & the Snack Pack option are delivered on the 1st
of the month and are available for the entire calendar month. —
4. Monthly report detailing opens. e
s
S DRAMATICO B
v¢
1. Human skills training increases employee communication, engagement and team
building.
2. Employees can better represent and speak about the company. - — —— - — =
3. Greater soft skills can translate to more sales.

4. Creates a more profitable interaction between employees and between employees
and clients/customers.
Provides a tangible benefit for employee retention.

@

PRICE LIST - FIRST 100 EARLY ADOPTERS

Our subscription cost is based on the number of people that will receive our emails in a
calendar month and breaks down as follows:

1 Video Per Month - Slider Option

1-55 people 56-99 people 100-250 people 251+
$55/month $65/month $80/month Let’s chat. S N A C K - S I Z E D
billed annually billed annually billed annually
2 Videos Per Month - Snack Pack Option \' ]\ I I y I \
1-55 people 56-99 people 100-250 people 251+
=3
$85/month $105/month $135/month Let’s chat more.

(19:0018] | BRAND IDENTITY | PRACTICAL DRAMATICS: LOGOS, EMAIL SIGNATURE & PRICE LIST
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THE OFFICIAL NEWSPAPER
OF THE LEBANESE AND THE
43 s o 1 s e st ARAB AMERICANS IN THE

the quality of their lives helpsd Mr. Michasl Azsi in starting the Beinut Times weskly newspapsr
in 19835, a local bi-lingual Arabic and English newspaper in Los Angsies. Today, it & the only
bHlingual English and Arabic newspaper that is published weekly in the US. and distriouted
nationally. It caters o the unique nesds of the Aral Ameticans while highlighting sguality for
Americans from a8 Arab countriss.

It provides a foruem by which their wices can ©e heand, The Beinat Times is a picture of sveryday
lite in the Arab Amenican community. It includies related happenings and personaliies that are \
-
A @

crowdsd out of the mars impersonal U.S. piEss.

The paper now covers the United States, Canada, Mexico, Europs and the Middse East.

|Bahrain | |Comoros | | Djibouti |*/Egypt | [Ir

S\ B Bae e o

|Libya | |M

_,

OHF Pealued

LEADFERSHIF: B an advocate for the community by leading with integrity

COLLABORATION: Listen, shane, facilitate ang sngape across the CoMMUnty
SOLIDARITY: Demonstrate solidarity Dy being loyal and faithful 10 our community, clisnts
and cusiomers

INTEGRITY: Honesty ang Hamony in what we oo, say and think

RESFECT: Treat athers bether than you expedt to be treated

WELL BEIMG: Sesk wel-being in both work ang parsonal lives

N 18] | CORPORATE PROFILE | BEIRUT TIMES: PRESENTATION, VIDEO & BOOKLET
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Assockation of a Lifetime

CLIENT ON-BOARDING
PROCESS MANUAL

Client Information Sheet (CIS):
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Product Information sheet (PIS):

Fha o b © s kot Wbt [0 oty o il e el e sl in b raetully s et A g Bt
s, o 4hapyn s e e b 3 1 ey e s e gt s 40wy i e s s B 1
s

R A S o O O 0t el O (T 8 O Py 0 s R el A i £y By G O et
wrigrn okl i s w0 sl avemins W ey 88 e bt e iy e Rk e e g e
tchgts, thrg e b o 1 b Ty o4 0y 2 B et et D8 1 b et
st b g e g

VA il e g o L e b e e 0 e (gl e B

il sl

L N

i

el e et
[

Fhramin s sbrgeoy wonlor sba 8 pos it om0
Mokt P

e e e Tt ]
o B i 1 st e e e
miery bl b e

i g .l e i b g i s 6 o e i il
Fyn. gyl spgarinh s e A e

At wn sy bt B it gy e e s g are i
A e migm § prrhan
Wi a1 o i el 0 ey ne et v sy,

e ntn o et e g el g
* o

LS R ks PRy -
e ey win s g B ey e
- PN

e 3 2t wLrl
Mg b i e e b et vk i bt
A il S g iy B s s s b g

AN St il A s Nl a5 6wt ol s sty & il 8. Al

A g e s, s s e 15 5 T T

[ e e

St b e Fp i ety e ke 1
]

Introduction

W Ll e g sy et ] ¥ e
e g Barn | e v ey B 1 b e e

L T L remue——

¥ J
- - T— —— d
. I

sl b L, i it 6 b e 3
el aneri s e | g QST AANAAATT | e st Py s

Email Account:

oy o g o vl e o s Sl o s o el s v o, Wi g o R s

R L [y
i L e o g T g

e nt e el e g S a4 b 4 e
e L P
S

Registration at Marketplaces:

i s ey i i o st s s B B g o gkt e e T
Bl 11 ol 4 e

el e e sl s s s e o 4% 1
s e e s B ek o W4 ] s Bl gl e
T g e e A e e b by e e

L
e ke e g e o 8 sy g

e = e P

-u-u o Bgaing lvn sl | Pibyes Bt i L1

H11N | ONBOARDING MANUAL | 99 YRS: CLIENT PROCESS FOR MARKETPLACE ON-BOARDING



MRP: RS.
PRICE: RS
YOU SAVE

* Intel® Core ™2 Duo Processor
= 1GB RAM
= §0 GB HDD
= DVD Writer
= 14.1" TFT (1280XB00)
(Clear Bright LCD)

Sony Vaio VGN-CR12GH/B Laptop Black

54,990
.54,990
RS. 550

MRP: RS. 69,990
PRICE: RS. 63,040
YOU SAVE RS. 6,950

Sony Vaio VGN C25G/B Laptop

* Intel Core 2 Duo Processor

= 1GB DDR2 SDRAM

* B0GB Hard Disk Drive

* NVIDIA GeForce Go 7400 notebook
graphics processing unit (319MB)

* 13.3" WXGA (1280X800)
(Clear Bright LCD)

futurebazaar.com

lfowest prices - everyday!

MRP: RS. 29,900
PRICE: RS. 28,990
YOU SAVE RS. 900

HCL AXOS1906 Laptop
* |ntel Celeron M 410 Processor
* 756 MB DDR2 RAM

* Anti Virus preloaded
* 15.4" WXGA Widescreen TFT

* 1 year warranty

@311l | PRODUCT CATALOGUE | FUTUREBAZAAR: DIRECT MARKETING PRODUCT CATALOGUE



Marketing Contest

‘BID AND WIN CONTEST’

WIN A BRAND NEW SONY WALKY PHONE FOR JUST RS 780/-
(6 SUCH PHONES TO BE WON)

How does the contest work?

It is a really simple contest where we have selected a phone and have defined a
maximum bid value for it. In this case the maximum bid value is Rs 780/-. The

Person who bids the highest unique amount; wins the phone for that price.

All vou have to do is try to place a Bid which is highest & unique and the phone can

be yours for that price.

A Sony Ericsson W200i costing Rs.780/- has been kept in the cafeteria for the
contest and the Max Bid amount on the same is Rs.780/-. You can start bidding
unique below Rs.780 in absolute numbers (Bids in paisa not allowed) for the phone.

The employee whose bid is the highest and unique will win the phone for that price.
How to participate?

1. No purchase is necessary to enter this contest.

2. To be eligible, employees will have to rate phones listed on
shop.mobilenxt.com and fill the entry slip provided for bidding.

3. You can bid as many times you want; but every bid has to have a
corresponding valid rating for a mobile phone on the website.

4. To participate, just complete the entry form given to you and drop it at the
MobileNXT.com helpdesk in the cafeteria.

CONTEST RULES:

e The contest is open only to Networki8 employees.
e The prize is not redeemable in cash and must be accepted as is awarded.
e Decisions of the contest judges are final.

To know more, employees need to visit our special MobileNXT desk put up in the
cafeteria from 11.00 am to 8.00 pm today where our representatives will be glad to
help you.

The winners to the contest will be announced next day 2n half.

| Warket Research

CUSTOMER SATISFACTION SURYEY

Help us improve your online shopping experience...

How many online purchases have you mmade in the last six months?
O NoneO 1-2 035 0 6-10 On-3 O More than 15

‘Was this your first ime purchasing from I
No

OYes ON
What did you purchase firom IN Shopping? Markat Research

;I
Please rate your overall satisfaction with e; I |

Very Salisfied  Salishier

=
Product Selection o [¢] |
Product Information o} o]

Do you think you will shop on IN Shopping again?
Price 0 0 0 Yes ) Mavbe ONo
Product Quality 0 o]
Q iy ‘Would you recommend IN Shopping to a relative /friend?

‘Web Site Performance ¢} o] Qe O Maybe jee
Ease of Ordering 0 0 ‘What did you like best aboul your experience with us?
On-Time Delivery 0 6]
Customer Friendliness 0 ] =
Overall Experience 0 0 L | i |

‘What areas do you think we need to improve?

‘Whal kind of products do you normally she

O Apparel O Books. O Accessor
O Electronics O Home O Laptops
._.j
K18 i
What product categories or brands would
Shopping?
Tell us a little about vourself ...
Gender
0 Male. 0 Female
Age
O Under 18 018-24 Oz5-29 030-34
035-39 040 - 44 045-49 0 Above 50
Marital Status
0 Single 0 Married with Children O Married without Children O Divorced/ Widowed
City
O Mumbal O Delhi QO Bangalore O Chennal O Kolkala
O Hyderabad O rune 0 Ahmedabad O Others... Please speeify

Thank you for taking the time to fill out this survey, We appreciate yowr feedback!

[&XIIIYd | EVENTS | WEB18: CONTESTS & SURVEYS FOR USER ENGAGEMENT



MARKETPLACE
PROCESSES

Association of a Lifetime

ebY.

n the meantime, we will also be

We send you a Cllent infarmation vou will fill in the all the required sending you the a
Sheet (CI5) detalls and send it back ta us watious marketplac

o five

Em

You need To gree confirmation

LISTING

Vo will b sant the lagin datails

that you are ak wi

marketplaces marketplace 1Ems & candtions

markstplaces

decided

We send you the Product b vou will Al in the all the ragquine

Information Sheet (PS5}

dtakls and wend i bock 1o U

CONTENT

-
You will ]

The content sheets will be sent 1o The content sheet will thien he
prepared marketploce-wise

he marketplace lar upload

9ayrs Netwark LLP | Marketplace Processes _
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FIT BODY BOOTCAMP

PERSONAL TRAINING

CUSTOM MEAL PLANS

SHOP SF GEAR

o g
There’s fitness

... and there’s

There’s fitness
... and there’s
SUPERIIOR FITNESS

CUSTOM MEAL PLANS

SUPERIIOR FITNESS
|_asourus |

ABOUT US Superiior Fitness Inc. is a New York City based company founded by its Coaches Marfred & Frances.
. ) ) . ) Together they share the passion of fitness, wellness, believing that a healthy lifestyle is truly attainable &

Superiior Fitness Inc. is a New York City based company founded by its Coaches Marfred & maintainable with the right guidance.

_Frances' Tpgether theY shgre the passmn_of ﬁthSS, wellness, believing that a healthy lifestyle We help our clients GET fit & STAY fit in an atmosphere which is friendly, motivational & non-military style.

is truly attainable & maintainable with the right guidance. Our camps are designed for everyone regardless of fitness levels to reach maximum results. No one is held

back or ever left behind. Everyone is challenged to improve... so are YOU ready to Amaze Yourself ?

We help our clients GET fit & STAY fit in an atmosphere which is friendly, motivational &

non-military style. Our camps are designed for everyone regardless of fitness levels to reach _
maximum results. No one is held back or ever left behind. Everyone is challenged to improve. ..
so are YOU ready to Amaze Yourself ? = Weight loss = Overall body toning- butt, legs, arms & stomach

= Higher energy levels = Increase cardiovascular capacity

Classes start at just $20 per session... SIGN UP NOW.

CALL 646) 339-5926 FOR A FITNESS REVIEW OR VISIT
OUR WEBSITE AT WWW. SUPERIIORFITNESS.COM FOR
MORE DETAILS.

(646) 339-5926

(646) 339-5926 FITNES superiiorfitness@gmail.com

www.superiiorfitness.com

FITNES superiiorfitness@gmail.com

www.superiiorfitness.com

@31l | SELL SHEETS | SUPERIOR FITNESS: PROMOTIONAL FLYERS



Thank you for your time.

Hemangi Patil | Marketing & Internet Professional | PDF Portfolio

http://www.hemangionline.com
i@hemangionline.com

http://www .linkedin.com/in/hemangi



